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¤ 88% of U.S. adults own a cell phone of some kind as of April 
2012, and more than half use their phone to go online. 
¤ Nearly half of all 18-29 year olds (45%) who use the internet on 
their cell phones do most of their online browsing on their mobile 
device. 
¤ Roughly two-thirds of black and Latino cell owners go online 
using their mobile phones, compared with half of whites. 
¤ By 2015, more U.S. Internet users will access the Internet through 
mobile devices than through PCs or other wireline devices.
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¤ Lehman mobile website visits have doubled from 2011 to 2012. 
v
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¤ Lehman College is one of the few CUNY college’s with a native 
mobile web experience.
¤ Initial taxonomy was developed via Google Analytics, 
analysis of peer academic institutions, and aligning with the 
college’s vision and brand identity. 
¤ Progressive enhancements to be implemented based on focus 
groups and usability studies to further refine and improve the 
user experience. 
¤ Mobile first paradigm facilitates a new way of thinking about 
website content.
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¤ Time and location sensitive.
¤ Device agnostic and platform independent.
¤ Mobile first taxonomy – ease of use. 
¤ Clean and fast loading design.
¤ Design of web eco-system to facilitate the delivery of content to 
mobile, social, and desktop form factors.
¤ Distributed content management.
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¤ This work is licensed under a Creative Commons 
AttributionNonCommercialNoDerivatives 4.0 International 
License.
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